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DMDQ/M-20 4219
ADVERTISING AND SALES

MANAGEMENT

MC-605

Time : Three Hours] [Maximum Marks : 80

Note : Attempt Five questions including the first question

which is compulsory.

iz'u la[;k 1 vfuok;Z lfgr dqy ik¡p iz'uksa ds mÙkj

nhft, A

1. Explain the following : 10×4=40

(a) Economic aspects of advertising

(b) Sales promotion

(c) Media Strategy

(d) Media Mix

(e) Reference Groups

(f) Sales Potential

(g) Prospecting

(h) Job Analysis

(i) Induction

(j) Sales Quotas.
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fuEufyf[kr dh O;k[;k dhft, %

(v) foKkiu ds vk£Fkd igyw

(c) foØ; izksUufr

(l) ehfM;k j.kuhfr

(n) ehfM;k feJ.k

(b) lanHkZ lewg

(iQ) foØ; laHkkouk

(x) iwosZZ{k.k

(g) dk;Z fo'ys"k.k

(b) vkxeu

(t) foØ; dksVk A

2. Define Advertising. What are its objectives ? Are these

measurement ? 10

foKkiu dks ifjHkkf"kr dhft, A blds D;k mn~ns'; gSa \ D;k ;s

ekiu ;ksX; gSa \

3. What is Advertising media ? Discuss the factors affecting

the choice of advertising media. 10

foKkiu ehfM;k D;k gS \ foKkiu ehfM;k ds pquko dks izHkkfor

djus okys dkjdksa dk o.kZu dhft, A

4. What is advertising effectiveness ? Explain the techniques

of measuring advertising effectiveness. 10

foKkiu izHkko'khyk D;k gS \ foKkiu izHkko'khyrk ekiu dh

rduhfd;ksa dk o.kZu dhft, A
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5. Explain your understanding of sales management. 10

foØ; izcU/u dh viuh lw>cw> dh O;k[;k dhft, A

6. What are Sales Territories ? Discuss the reasons for

establishing sales territories. 10

fcØh {ks=k D;k gSa \ fcØh {ks=kksa dh LFkkiuk ds dkj.kksa dk o.kZu

dhft, A

7. Explain the formation and types of sales organisation. 10

fcØh laxBu ds fuekZ.k rFkk izdkjksa dh O;k[;k dhft, A

8. Write a detailed note on controlling sales personnel. 10

fcØh dfeZ;ksa dks fu;af=kr djus ij ,d foLr`r fVIi.kh fyf[k, A
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